“‘What | Did o My Summer Vacation”
By Amomda Clawmcy, Intevn

Newport Creative Communications

My wame is Amamda Clamcy amd I'm about o be;(i/zv%% &
wmy junior year at the University of Massachusetts at Davtmouth. My major is
grophic design. I'm |9-yeavs-old so, you might think | would be spending my
summer trawveling ov just wasting my time at the beach like my friends ave
Aoing. One of thew, in fact, went to California for o month, amother to

London. But wot me. Even though my friends' vacations seemed fun amd

exciting, my vacation was evew better - it was the expevience of a lifetime.

What | Aid on my summer vacation was intevn ot Newpovt Crveative

Commumnications in Duxbury, Massachusetts. While | was wovking, | learwed a

lot about my future caveer in graphic Aesigu. | experienced what it was like
to wovk as & team v & veal advertising agency envivoument.

For exawmple, one Seulov Vice President, Bvadford Masow, came up with a
Aivect mail idea to promote Newport. The package was a triangular box with

thvee juggling balls enclosed. The tagline was, 3 ways we cam help you juggle

your fundvaising eflorts,..Creativity, Stratregy, Results.” Everyoue in the

agency from Bradford to the Crveative Divectoy, Bob, to even wme, the ntevy,
wovked on the package to make it great. This expevience will help me whew |
graduate amd am v the working wevld at am agency like Newpovt. What &
wondevful oppovtunity!

During my shovt stay theve, | saw that Newpovt Creative

Communications is am agency filled with genuinely talewted ewmplovees.




They ave extvewmely deveted to the success of their non-profit cliewts. Just

one example of whew | saw this was while wovking with Avt Divector, Alison
Peavson, om o presentation for The Schowmburg Center in New Yovk City. The
Center wamted to improve their Pundraising efforts amd get move youths to
jom their prograwms. Alison wovked havd for o month ow their Aivect mail pack-
ages. She stayed late amd wovked overtime fov the orgamization. She was
Aedicated to impressing omd showing them packages that would work well fov
thewm. Whew the Center saw these packages, they loved thewm all amAd wawmt-
ed them to be printed immediately. Since | helped with the Aesigw, I'l have
some professiona, printed wovk n my povtPolio, which will look great when | go

ow job intevviews in the futuve.

Thowmks o Newport's innovative approach, sound strategy, unique com-

cepts omd compelling Aesigus, their non-profit clients venefit immeasurably.

After enjoying such o mewmorable summey, | com't help but wamt to encourage
you to give Newpovt Cveative Communications the chawce to contvibute to

your ovgamization's success, the same way they Aid +o wine.

Sincevely,

iy

PS. 1 just found out that for o limited time, Newpovt Crveative Communications
is offering to create a wew divect mail fundraising package for free for a
select few non-profit ovgomizations. I'A huvvy if | weve you to take advomtage
of Hhis oppovtunity. For move Aetails, contact Johu Pannell, Founder ama

President;, ot 781-934-1412 ov jpomnell@uewpovtcreative.com.



